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Boeing Human Space Legacy

Gemini

The industry leader creating the future in space
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Who We Are

Commercial Airplanes Defense, Space & Security

A 2009 revenues of $34.1 billion A 2009 revenues of $33.7 billion

A Approximately 60,000 employees A Approximately 68,000 employees

A Offering a family of airplanes and a A Designing, building and supporting
broad portfolio of aviation services net-enabled platforms and systems
for passenger and cargo carriers for government and commercial
worldwide customers

Connect and protect people globally
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Global Boeing

A Customers in more than 90 countries
T Total revenue in 2009: $68.3 billion

I 70 percent of commercial airplane revenue N A
historically from customers outside the United States

A Manufacturing, service and technology
partnerships with companies around the world

I Contracts with 22,000 suppliers and partners et
globally | : ‘ =] R
r T ‘ﬁ%ﬂ'a
A Research, design and technology-development o e '
centers and programs in multiple countries _ _ _ _
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A More than 157.000 Boeing emp|0yees in 49 http://www.boeing.com/companyoffices/aboutus/brief.htn
states and 70 countries

Partnering worldwide for mutual growth and prosperity

Copyright © 2010 Boeing. All rights reserved.


http://www.boeing.com/companyoffices/aboutus/brief.html

Boeing Supplier Diversity Challenge

A Increasing Lead Systems Integrator (LSI) role and reducing
in-house manufacturing

I Increases subcontracting opportunity throughout the
Boeing Supply Chain
I Reduces small business opportunity at the first tier

IFeder al Government side of
for first tier small business subcontracting

T Customer wants increased small business
subcontracting

A Developing a network of diverse high-tech suppliers who
will work closely with us to deliver world-class products,
goods and services

A Identifying strategic diverse environmentally capable
Agreeno suppliers

Opportunity and responsibility for all supplier partners
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Understanding Our Procurement Practices

A Boeing procurement policies govern the purchase of materials
A Procurement actions are based on conformance with all applicable laws
A Each Boeing business unit determines its own requirements

A Suppliers and potential suppliers must make their contacts through the Supplier
Management organizations

A Our company emphasizes the importance of competitive bidding as a good business
practice

A Boeing is committed to the use of e-enabling tools and services to share information

Committed to getting procurement right
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Defense, Space & Security Businesses
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